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Pogoji za vkljulitev v delo oz. za opravljanje Prerequisits:
Studijskih obveznosti:

Opravljene obveznosti pri predmetih skupnega| | The course builds on the methodological core
metodoloskega jedra. courses common to PhD students of business and
economics.
Vsebina: Content (Syllabus outline):
1. Oblikovanje anketnega vprasalnika: 1. Survey design:
— Besedis¢e in merske lestvice. — Wording of items and response scales.
— Format in oblika. — Formatting and layout.
— Vedjezicne razli¢ice anketnega vprasalnika. — Multilingual translations.
— Priprava anketnega vpraSalnika za zajem — Multilevel surveys.
podatkov na ve€ ravneh. — Sampling plan.
— Vzorcenje. — Timing of survey assessments.
—  Casovni zajem. — Respondent and staff burden.
— Obremenitev  udelezencev v  procesu — Errors in survey design.
anketiranja.
— Napake v procesu oblikovanja anketnega
vprasalnika.
2. Preverjanje uporabnosti anketnega vprasalnika: 2. Survey testing:
— Klasi¢no predtestiranje. — Traditional pretesting methods.




— Strokovno preverjanje.

— Kognitivno preverjanje /
revizija vprasalnika.

— Kaognitivno intervjuvanje.

— Fokusne skupine.

— Eksperimenti.

sistemati¢na

3. lzvedba anketiranja z vidika oblikovanja in
preverjanja uporabnosti anketnega vpraSalnika:

— Metode anketiranja (s posebnim
poudarkom na racunalniSko podprtem
anketiranju).

— Usposabljanje anketarjev.

— lzbira respondentov.

— Napake v procesu izvedbe anketiranja.

4. Analiza anketnih podatkov z vidika oblikovanja
in preverjanja uporabnosti anketnega vprasalnika:

— Psihometri¢ne merske lastnosti
(dimenzionalnost, dodeljevanje vrednosti,
zanesljivost, veljavnost).

— Presecni in longitudinalni analiti¢éni modeli
in tehnike.

— Manjkajo¢i podatki in njihov pomen za
rezultate empiri¢nega raziskovanja.

— Nereprezentativni vzorci in njihov pomen
za rezultate empiri¢nega raziskovanja.

— Napake v analizi anketnih podatkov.

5. Interpretacija rezultatov anket z vidika
oblikovanja in preverjanja uporabnosti anketnega
vprasalnika:
— Notranja in zunanja veljavnost rezultatov
anket.
— Vodila za rabo rezultatov anketnega
raziskovanja v znanstvenih poro¢ilih.
— Napake v interpretaciji rezultatov anket.

— Expert review.

— Cognitive forms appraisal
questionnaire review.

— Cognitive interviewing.

— Focus groups.

—  Experiments.

| systematic

3. Survey implementation from the viewpoint of
survey design and testing:

— Methods of administration (with special
focus on computer-based survey
administration)

— Interviewer training.

— Participant recruitment.

— Errors in survey implementation.

4. Survey analysis from the viewpoint of survey
design and testing:

—  Psychometric
(dimensionality,
validity).

— Cross-sectional and longitudinal analytical
models and techniques.

— Missing data and empirical significance.

— Non-representative samples and empirical
significance.

— Errors in survey analysis.

measurement
scoring,

properties
reliability,

5. Survey interpretation from the viewpoint of survey
design and testing:
— Internal and external validity of survey
results.
— Guidelines for use of survey results in
scientific reports.
— Errors in survey interpretation.

Temeljni literatura in viri / Readings:

— Brace, lan (2013): Questionnaire Design: How to Plan, Structure and Write Survey Material for

Effective Market Research. Kogan Page.

— Collins, Debbie (2014): Cognitive Interviewing Practice. Sage.

— Madans, Jennifer, Miller, Kristen & Willis, Gordon (2012): Question Evaluation Methods: Contributing
to the Science of Data Quality. John Wiley & Sons.

— Saris, Willem E. & Gallhofer, Irmtraud N. (2014): Design, Evaluation, and Analysis of Questionnaires

for Survey Research. John Wiley & Sons.

— Vogt, W. Paul, Gardner, Dianne C., Haeffele, Lynne M. & Vogt, Elaine R. (2014): Selecting the Right

Analyses for Your Data. Guilford Publications.

— Ograjensek, Irena (2017): Questionnaire Design and Testing [Lecture Slides and Handouts]

— Izbrani ¢lanki. / Selected articles.




Cilji in kompetence:

Objectives and competences:

Cilj predmeta je seznaniti Studente s pristopi k
oblikovanju in preverjanju uporabnosti anketnega
vprasalnika s poudarkom na vidikih, relevantnih za
uspesno izvajanje anketnega raziskovanja v praksi.

The goal of the course is to introduce students to
approaches to questionnaire design and testing
emphasising those aspects which are relevant for
successful practical application of survey research.

Predvideni Studijski rezultati:

Intended learning outcomes:

Temeljito poznavanje teoreticnih in prakti¢nih
vidikov anketnega raziskovanja.

Razumevanje povezav med kvalitativnim in
kvantitativnim raziskovanjem

Razumevanje vpetosti anketnega raziskovanja v
okvire poslovne analize in poslovnega nacrtovanja.

Pridobitev naslednjih spretnosti:

— iskanje, vrednotenje in uporaba metapodatkov
ter sekundarnih podatkov v procesih anketnega
raziskovanja;

— zbiranje, vrednotenje in uporaba parapodatkov
ter primarnih podatkov v procesih anketnega
raziskovanja;

— uporaba analiti¢nih programskih orodij pri
pripravi in izvedbi anketnega raziskovanja;

— prikazovanje in diseminacija rezultatov
anketnega raziskovanja.

In-depth knowledge of theoretical and practical
aspects of survey research.

Understanding the links between qualitative and
quantitative research.

Understanding the link between survey research and
business analysis / business planning.

Skills acquisition:

— metadata as well as secondary data search,
evaluation and use in survey research;

— paradata as well as primary data collection,
evaluation and use in survey research;

— use of analytical software packages in design
and implementation of survey research;

— visualisation and dissemination of survey
research results.

Metode poucevanja in uéenja:

Learning and teaching methods:

— Predavanja.

— Seminarji.

—  Vaje.

— Projektno delo.
— Predstavitve.

— Lectures.

— Seminars.

— Tutorials.

— Project work.
— Presentations.

Delez (v %) /
Nadini ocenjevanja: Weight (in %)  Assessment:
Projektno delo in predstavitve. 100 % Project work and presentations.

Reference nosilca / Lecturer's references:
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Wiley & Sons, 2016, 214-230.
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